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vear1 Y1S1 Y1S2 Y1S3

Subject Code|Subject Name

ACC101 Financial Accounting 1 4 ACC101

ACC103 Management Accounting 1 4 ECO101

ECO101 Principles of Microceconomics 4 MGT101

ECO0102 Principles of Macroceconomics 4 QBM101

ITC101 Information Technology for Business 4 ACC103

LAW101 Business Law 4 ECO102

MGT101 Principles of Management 4 LAW101

MKT101 Principles of Marketing 4 MKT101

HGA101 Discovering Oneself 2 HGA101

QBM101 Business Statistics 4 ITC101

HRM201 Managing Human Resources 4 HRM201

Year2 Y2s1 Y252 Y253

Subject Code|Subject Name

FIN201 Business Finance 4 MGT212

MGT202 E-Business 4 MGT204

MKT201 Consumer Behaviour 4 MKT201

MKT203 Distribution & Logistics Management 4 MKT209

MKT?205 Sales Management 4 FIN201

MKT207 Product Management 4 MKT203

MKT209 Digital Marketing 4 MKT?205

MGT212 Business Analytics for Decision Making 4 MKT207

HGA201 Engaging the World 1 HGA201

MGT305 Business Ethics & Social Responsibilities 4 MGT305

MGT204 Asian Entrepreneurship & Innovation 4 MGT202

Year 3 Y3S1 Y3S2 Y3S3

Subject Code|Subject Name

MKT301 Integrated Marketing Communications 4 MKT301

MKT302 Strategic Global Marketing 4 MKT302

MKT303 Marketing Research 4 MKT303

MKT304 Competitive Marketing Planning & Strategy 4 MKT306

MKT306 Services Marketing 4 MGT301

MKT311 Innovative Product Development and 4 MGT200

MGT301 Operations Management 4 MKT304

MGT200 Small Business Management 4 MKT311

MPU3382 Integrity and Anti-Corruption 2 MGT400 MPU3382

MPU3432 Co-Curriculum — Event Management 2 2 MPU3432

MGT400 Graduation Project 6 MGT400

Total 33 125




